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Some words from the Managing Director

Recent years have been anything but normal
but during 2021/2022 society began to return
to a new normal. A more open Sweden and a
more open world, combined with a more digital
Europe, have led to strong growth and to a
record-breaking year for EdmolLift on all levels.
A growth that is led by the Swedish market and
our subsidiaries.

The last nine months have been marked by developments
at Edmolift. Two major product development projects have
come to fruition and will be launched on the market during
2022/2023. And while on the subject of development,

we have also begun the development of our production,

an investment in Industry 4.0. This is based on the fact
that we operate in an international market with fierce
competition from low-cost countries and a market that we
are a far way away from. This investment is necessary if
we are to remain a competitive supplier and manufacturer
of high-quality lifting solutions at a competitive price.
This investment will allow us to achieve a higher degree of
automation, through more efficient machines with shared
software that supports Industry 4.0 and we will be able

to meet the market's demands for increased production
capacity.

We are also developing as an organisation and have
welcomed several new employees during the year. You
can read more about them in this newsletter. In addition,
for the sixth year in a row, we have been awarded a gold
rating from Ecovadis for our sustainability work, placing
us among the top two percent in the general-purpose
machinery manufacturing category.
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Anders Wahlquist

CEO EDMOLIFT AB

anders.wahlqvist@edmolift.se

Looking ahead, there will be a strong focus on
implementing major product development and investment
projects successfully and on time. An important part of
our future development lies in our digital development
continuing to maintain the high pace and level of ambition
that it has had in previous years. The market expects
Edmolift to effectively meet up and make the company
available to consumers worldwide, while at the same time
promoting further development of our work processes,
both internally and externally.

The world is expected to be on course for a global
recession, but we are well-prepared and optimistic with
good prospects of gaining market shares in a tough market.
Our aim is to continue to take Edmolift to a leading role in
Europe in the internal material handling industry, and do it
at full speed.




SdmoJifl X=X

® www.edmolift.se

NEWSLETTER

P BEIDSEITIG NEIGBAR

P FLEXIBEL AUSFUHRBARE
LASTAUFNAHMEN

Spring Exhlbltlons 2022 e

2022 has been an exhibition year. After two years of
cancellations due to the pandemic, physical trade fairs are
starting to get going and it has finally been possible once
again to demonstrate our ingenious lifting solutions - oh,
and how have wehave longed for that!

EdmoLift has attended several local, national and international
fairs, and the total number of visitors to the fairs shows that we
are not the only ones who have felt that longing for an in-person
meeting, although levels are not entirely the same as before the
pandemic.

Not only have we had a presence at trade fairs, but we have

also started to welcome visitors to the office again from our
international EdmoLift family. Both EdmoLift UK and EdmoLift
Benelux have visited our head office in Hirnosand. In addition
to this, we have also enjoyed visits from a number of retailers
and other stakeholders to train new employees, train users in our
products and hold discussions about business strategies.

In-person meetings with our customers and distributors create
stronger ties and quite clearly make us stronger and more
competitive.

VANDENBOS GROEP IN HARNOSAND EDMOLIFT UK AT IMHX, BIRMINGHAM FOKUS FORETAGSMASSA, HARNOSAND

SOME OF THE FAIRS WE'VE VISITED
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THE LOGISTICS SOLUTIONS SHOW FORETAGSMASSA




dmoJifl 2T UpDate

® www.edmolift.se

#1-2022 NEWSLETTER

Edmolift future-proofs production with its

la rgest investment programme ever. “It feels supremely good to have such a highly automated and

SEK 70 million is bei ng invested to ensure lead?ng edge and modern facility that.can handle everything
efficiently from small standard parts in long runs to large

competitiveness for at least 10-15 years ahead . . »
) . customised parts in short runs,
th rough more automated pI‘Od uction machi nery. says Peter Englund, Production Manager at EdmoLift.

The new system consists of automatic inventory management

that supports a fibre laser and edge bending cell, and a smaller More information about EdmoLift 4.0 has been published by
edge bending machine, all of which will, in total, contribute to a our press office: https://news.cision.com/se/edmolift-ab
more efficient production line.

Construction of EdmoLift 4.0 began in spring 2022 and was Peter Englund and Anders Wahigvist
divided into four stages. The groundwork began immediately
during the spring, when more than 7,000 m3 of soil was removed
before the work to erect the frame began. Now, in the third
phase, the baseplate is being concreted and before the end of the
year the final phase with electricity and HVAC will be completed,
which will complete the building itself.

The new machinery will move in later, in spring 2023, enabling
efficient handling of short order lines as well as large and heavy
parts. This will also improve productivity and efficiency and
lead to a reduction in manual lifting, resulting in even better
ergonomics for the operators.

BYSTRONICS EXAMPLE IMAGES
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Jonathan Grip is from Harn6sand, studied engineering
in Visteras and developed products that were sold to,
among others, NASA until he transferred to working
on the development of energy companies of the future.
He has been Edmolift's Business Development Manager
since 1 August 2022, and has taken over responsibility
for sales & marketing, where his task is business
development and Edmolift's continued growth.

He was born and raised in Harnosand and as a 20-year-old

moved to the city of Visteras to study mechatronics engineering.

After a few years he returned to Harnésand and came into
contact with a contractor who had an idea about manufacturing
intelligent micropumps. He started working as a development
engineer, then became a partner and finally the CEO. Jonathan
comes to EdmoLift from Hemab (Harnosand energi och miljo)
where he worked as development manager with, among other
things, digitalisation and development of the energy company’s
role in society.

When a position as a business developer at EdmoLift was
announced, he was attracted to working in the private sector for
an employer who trades in an international market. Jonathan
was completely aware that EdmoLift occupies a strong role

in Harnoésand and thought it to be very interesting that all
manufacturing is now been gathered at one site.

“EdmolLift has huge potential, with a lot of in-house expertise
and these fantastic colleagues will make continuing the
company’s development further a very positive task,”

says Jonathan

and continues
“Now I'm looking forward to getting to know the market and
gaining a broader understanding of the industry”.

The duties that Jonathan takes over are those that have
previously been shouldered by the CEO, Anders Wahlqvist, who
can now focus more on being CEO and the management of the
group’s companies.

“Jonathan’s previous experience, together with his technical
background, adds expertise that will help us work more
efficiently and smarter,” says Anders.
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Brand book

During the spring, our marketing department worked hard on the
creation of a clear and uniform picture of all of the EdmolLift brand.
This is ongoing work and we hope to be able to present the brand

book during the spring of 2023. The brand book brings together Bra ndbOOk
logos, typography, colours and design in order to create a coherent
brand identity. A brand book’s areas of use are numerous and our
book will serve as a how-to guide that will clarify the graphic
branding of the EdmolLift brand further.

Brand identity manual_202

» Social media

Our social media channels, which complement our website, are an important part of EdmolLift's marketing.
There we talk about everyday happenings as well as upcoming events, specific products and much more.

Over the past year, our social channels have grown overall by 13% and most visitors over all of the channels come
from Sweden, Denmark, the UK, the Netherlands and China.

Curious about what's happening in the world of EdmoLift? Then why not follow us on our channels
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Edmolift AB Edmolift AB Edmolift AB Edmolift - Smart Lifting Solutions
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The EdmolLift family is growing

Edmolift is one of Harndsand's largest employers, with just under 100 employees. During the year, our
workforce was increased by 12 new and talented employees in several different roles and recruitment for
the jobs as fitter, workshop operator or welder has been ongoing throughout the summer.

“It is very encouraging to see that there is growth, not only in premises but also in staff.
We have grown steadily over several years and I am looking forward to welcoming our 100th employee.
“It’s through our common efforts that we shape and create the future EdmoLift that we are looking for”,

says Carina Norlinder, HR.

LATEST ADDITIONS TO THE EDMOLIFT FAMILY

P 3

Jonathan Grip Emma Tjernberg Carl-Henrik Sj6din Alexander Renman Mathias Pallin

== ] We would also like to
- take this opportunity
v‘f to congratulate our
colleagues who have
welcomed their little
ones to the world

during the past year

William Frankzén Andreas Bladh Stefan Vestman Timmy Engstrom

#WeAreEdmolift

EdmolLift AB Jagaregatan 11, SE-871 42 Hirndsand, Sweden, tel: +46 (0)611-837 80, e-mail: b2b@edmolift.se, Internet: www.edmolift.se




